Visualization & Visual
Analytics 1

Angus Forbes

creativecoding.evl.uic.edu/courses/cs424



Share visualizations

Groups of 3 or 4 - Introduce yourselves
to each other — Spend a few minutes
each describing the visualization you've
chosen.

- Where did you find it?

- Who is its intended audience?

- What kind of data does it visualize?
- What do you like about it?
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Project 1

For this assignment, creativity more
important than accuracy...

Grading like a diving or gymnastics
competition — difficulty and originality of
dive or routine is taken into
consideration...



Project 1

ldeas for how to think of an interesting
data set to collect:

- Find something meaningful that: piques
your curiosity, that constantly annoys you,
that amuses you, that you tend to notice

- What is a special skill or set of
experiences unique to you? What
thoughts or perspectives do you have that
are not shared by everyone?



S. Posavec & G. Lupi, 2015 “Dear
Data”




Giorgia Lupi, 2015 “Dear Data”
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G. Lupi, 2015 “Dear Data”
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S. Posavec, 2015 “Dear Data”




S. Posavec, 2015 “Dear Data”

DEAR DATA - WEEK 43 FRom:
IR R ForR A CARD Agour S PosAvEC
A WEEK OF LAVGHTER (ApcHTER T AM AR
i SAD APouT HeWw Im“r'tsntb ¢
ABout THE DATA: I TRIED TO CAPTURE MY oul fr ; v
LAUGHS WHith WAS REALW HARD + Gor RO - NS 307 %01
\N THE WAN OF ENTONING LIFE, HENCE THE ' |71 LI

DATA voeids Y T
How TO KEAD AT

HAT T WAS
LAVGHING AROUT
:I‘.N cuuuo OROER
EACH REPRESENTS
A LAVGH OR
whe T MOMENT bF
e LAVGHTER

\ALL LAVGHS ARE

00

END DRAWN IN ¢HR2NO- lie RG ‘ A LU )D}
LOGICAL pRDER FROM

MARKERS INDILATE END  L-R AS 1 F vou'p

oF ONE DAY REGINNINGOF FEAD A Rook,
oTnz?. \F MARKER ISA « My ’ ’
~ )“ b 3 o Lv
IN .y,l\'!:;‘gA’?f\Ah{/goTb DVE TO THE FoLLoN)g)b. 4 5 NY 14 Qqq
MY RDAV! MY B-DAN DINVER
PRINKING W FR\END& i US /_\

Size OF LAVGH. m\ﬁ\#ﬂﬂu T WAS
4 Wou GENE h“ | (WE ,}
o R (A ‘W\BSANB" 'F“'E::gw:v& 20K Suesst {Eeonn)
m‘{SELF REouLag “'—ﬂkﬂ'm'l :\‘:::::ﬂ R:nm(u;\:; e s i
\H A DDT .FzIENB 5 BLING TickLep!

NSELF sele IN A 6ol
o0 Brveer S
L omEss W
[} :.—e~ hEA NS
”~ \

—DeAﬂ PATA "y th:'/)

v ey ‘ STUDIO . Semm— AveeAD

AL
LAVGHING LAVGHING mm GRevr Lt S |
WITR AT PEsPLE ‘*m"n“ R "“f:,w—ebwn Bty sl oo g o
_ PEOPLE (GENERALY IN FvNJ)\wAa -\ ovl .-st PARNE o<t o\ v




N. Felton, 2009
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N. Felton, 2010
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Homework for Tuesday

- Complete quiz (if you didn’t finish in
class)
- Read Munzner, chapters 1 & 2

- Set up D3.js environment and pick one
example of your choice from bl.ocks.org
to explain in class 8/30

- Begin data collection for Project 1



